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C_ase for Action ECE-

E-commerce continues growing and makes up for 10% of total retall sales
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S_ales shift from Offline to Online ECE-

The shift is particularly significant in fashion and electronics

Change rate offline and online 2018 vs. 2017
Comparison by sector

OFFLINE

Sales shift in percent

ONLINE

Sales shift in percent

and bn Euro and bn Euro
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Source: HDE Online Monitor 2019



Shares of Amazon & Marketplaces in E-commerce ECE-+

]
Online marketplaces make up for over 1/3 of E-commerce

Shares of Amazon and marketplaces in E-commerce in percent
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ﬂannel Preferences of Consumers ECE-

Traditional offline shoppers are decreasing, online shoppers are increasing

oQo
CHANNEL PREFERENCES CD'] CONSUMERS

Traditional offline shoppers
PP 52%

| don't like to shop online. | prefer stores, that

allow me to browse and try products as well
as seeking advice when necessary.

23%

Enthusiastic online shoppers 11%

| prefer to shop online. It's time saving and | get a

good product overview. That allows me to
compare prices and buy selectively.
P P y y 28%

Source: HDE Online Monitor 2019



Changes In the Preparation of Purchase

The online preparation of purchase Is gaining further importance

) am
\ 8.3 bn Euro

20%

6.1 bn Euro
12%

N/

+33%

180 bn Euro
61%

135 bn Euro
51%

Sales in online shops (Nonfood) with
previous offline research

Source: HDE Online Monitor 2019, ECC Kdaln, Erfolgsfaktoren im E-Commerce 2017
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59% availability checks
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15%

Of retailers display
availabilities online

Sales in offline stores (Nonfood) with previous
online research




Digital Mall by ECE
R "

The Digital Mall allows the conversion of online traffic to offline traffic & offline purchases

DIGITAL CONCERT
MALL
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ECE-

]
Von der Online Suche bis zur Reservierung der Produkte

https://www.youtube.co
m/watch?v=cMhdmMU7
33k&trk=0rganization-
update-content share-
video-embed share-
article title



https://produkte.alstertal-einkaufszentrum.de/
https://www.youtube.com/watch?v=cMhdmMU733k&trk=organization-update-content_share-video-embed_share-article_title
https://www.youtube.com/watch?v=cMhdmMU733k&trk=organization-update-content_share-video-embed_share-article_title

Digital Mall by ECE

[ ]
Products and Partners — Status quo
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Scaling the Digital Mall ECE-

Expanding the pilot across all ECE-centers

END OF 2021
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Digital Mall by ECE ECE-

Marketing-Campaign: Touch-Points along the Customer Journey

MARKETING

& logn (O Oftnungszeten @ AnfahrtParken () Lageplan | Xontakt = D'G'TAL MALL < D'GlTAL MALL
— - MU NI LML oy, r— \ . SRS DR SRS DT

RONOMIE SERVICES NEWSUNDEVENTS ANGEBOTE  DASCENTER

a5 Ohlson
¢
|

OFFLINE

LY

CLICKS

o0l

CLICK &
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ONLINE

Local Inventory Ads Local Catalog Ads
Google Shopping Google Display Network

Push & Pull Marketing Social Media

* Omnichannel Readiness Studie and Index, Statista, 2018



Digital Mall Marketing-Campaign \

Offline-Campaign at the Alstertal-Einkaufszentrum Hamburg

MARKETING
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%ital Mall Marketing-Campaign ECE,

Online-Campaign at the Alstertal-Einkaufszentrum Hamburg

MARKETING

..LTeIekom.de s ) 01:57 700 ) ' Telekom.de < =" 12:02 (I DIGITAL
5" 4 (]“/Stﬂg’lﬂm E,j V Alstertal Einkaufs-Zentrum MALL

Os ' ey Gesponsert (Demo) - &

Das konnt ihr doch selbst, Manner!

o) Gefilltmir () Kommentieren &> Teilen alstertaleinkaufszentrum
Hamburg, Germany

Alstertal Einkaufs-Zentrum . p  Ooomum (@)
Gesponsert - & ' = > - o
"By DER HERREN-

Paket beim Nachbarn gelandet? Finde Produkte online

und hole sie direkt im AEZ ab. R — : = PR ; MODE WIRD VON FRAUEN
, ' * ; o GEKAUFT.

DIGITAL MALL

ALSTERTAL EINKAUFSZENTRUM

Jetzt Produkte finden

DIGITAL MALL

ALSTERTAL EINKAUFSZENTRUM

Gefallt 80 Mal

Jetzt Produkte entdecken alstertaleinkaufszentrum Wir haben zwar nun 0?2 B~
unsere Turen geschlossen, aber shoppen konnt ihr -
weiterhin in unserer Digital Mall. Trends entdecken = ; ; :
und bei uns entspannt morgen abholen. Schénen o) Gefalltmir () Kommentieren /> Teilen

Abend wunschen wir.

Stories

- o . ' Sieh dir Fotos und Videos im Vollbildmodus an, bevor
#digitalmall #shoppinginhamburg #shoppingtipp sie geléscht werden.

Gefsllt mi D K ti F{> Teil #aez #alstertaleinkaufszentrum
Sl SIREReRAICREE L #eceprojektmanagement #hamburg #shoppingmall

=% @ o o) — e, (R




ECE-

N
Mall displays at the Alstertal Einkaufszentrum Hamburg

) ~ f HEEE B

< DIGITAL MALL < DIGITAL MALL

< ONLINE FINDEN. OFFLINE SHOPPEN. b ONLUINE FINDEN. OFFLINE SHOPPEN.

b |
-

ALLE PRODUKTE UNSERER SHOPS
ALLE PRODUKTE UNSERER SHOPS

R
S
BN
EL GOOD WORKSHOP acTive

FEEL GOOD

i3 v /\\;’/1% 3 .
_ S5 cameL ; _ " oACeTi
{  AppelrathCipper sjougBriane WORKSEDP acTive ) Tmre CLASSICO GameSiop

DU SUCHST SHOPPING-INSPIRATIONEN?

Entdecke die Alstertal Produktwelt

Geben Sie den Produktnamen ein DU SUCHST SHOPPING-INSPIRATIONEN?

' ' En die Alstertal Produktwelt

DIE BELIEBTESTEN PRODUKTE

marmen 1n..

128,99 €

= DIE BELIEBTESTEN PRODUKTE

128,99 €
CLASSICO BhAX

nesem S Rl it Neraler & ok
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12299 €
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Connected Commerce

E—
Stocksguare as connector between stationary sales and online marketplaces

Online-Marketplaces

=

OoTro

*
Connected &STOCK
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L ocal Product Availabilities
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ECE-
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DIGITAL MALL
SHOP-WINDOW

CONNECTING
MARKET PLACES

TRANSACTIONS

LOGISTICS &
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Avallability Display at otto.de

The concept: Local availability check on the article detail pages at Otto.de

€ 19,99 inkl. Mwst.
Verfligbar
ca. 20 km

& myToys Rheinpark-Center Neuss
Breslauer Str. 2-4
41460 Neuss

() Mo-5a 10:00-20:00

@ 02131/1787571

€ 19,99 inkl. Mwst.
Verfligbar
ca. 23,0 km

& myToys City-Center Koln-Chorweiler
Mailander Passage 1
50765 Kéln

() Mo-Sa 09:30-20:00

@ 0221 37950073

€ 19,99 inkl. Mwst.
Verfligbar
ca. 30,5 km

& myToys Rhein-Center Kdln
Aachener StrafBe 1253
50858 Kdln

() Mo-Sa 10:00-20:00

16



Transactions, Logistics & Deliveries

]
Pilot-Delivery-Case at the Alstertal-Einkaufszentrum as of autumn 2019

PICK & PAY

gcs

Closed Service-Team Service-Team Deliverer
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Transactions, Logistics & Deliveries ECE,

ECE shopping centers as micro hubs: Location advantage through extensive mall network in Germany

The population distribution s 3 ‘ More than 100 center-
in Germany 000" ‘ locations in Germany
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Thank you!
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